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1. foumw doeed. “SPF ilavyaanssimuadiuming” fdan1s 360 &svnau 2550

http://www.gotomanager.com/news/details.aspx?id=61607

2. 3ENLLIMTNg

http://www.betagro.com/history th.php

http://www.betagro.com/ourbusiness swine th.php

3. “lumnstlansugns SPF” aiaa 14 aarau 2551 (d191u Sanook.com)

http://news.sanook.com/economic/economic _311365.php

4. “tumassautinaaranyuilssl” s utdsesaa 31 dureu 2010
http://bit.ly/iffnMR

/4

5. “avaad “vydaaadns” ialsg” ASTVHARn1saaulald 17 uasau 2552

http://www.manager.co.th/MetroLife/ViewNews.aspx?NewsID=9520000005364

6. “CPF-ium1nsasnursuny sunssuauslnaiadniwe” Ussannfgsia 21 ganau 2551
a19lu http://www.food-resources.org/news/21/10/08/5404

7. "uinnssuavisaaaIn” te3atuniing

http://www.tpa.or.th/publisher/images/abstract/abstech1910.pdf

8. S-Pure Brand smnasgiulumiuasnisu3inea Facebook

https://www.facebook.com/spurebrand?sk=notes
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