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nUA9N 1 N15U109ANS (Leadership)

o] n1suneeAnslaeinseiugs (Senior Management Leadership)
o] s55unAunanazAuSuRAveUsedaAy

(Good Government and Social Responsibility)
W 2 N13INVHULTINAENS (Strategic Planning)

o] NsHAIUINAYNS (Strategy Development)

o] mimwamaqm‘tﬂaﬁﬂﬂﬂﬁﬁ’a (Strategy Development)
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NUIAN 3 ﬂ'l'iag:ﬁtﬁu%anﬂ’ll,l,awmﬂ (Customer and Market Focus)
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@] mnuiiAsiugnAuazmann (Customer and Market Knowledge)
o] mnuduiusiugnéuazaruianelavesgnd

(Customer Relationships and Satisfaction)
NN 4 N33R AATIEN UaLIANIIANNS (Measurement, Analysis and

Knowledge Management)

o] 1s¥n MsiAset LLasmi‘U%JU‘UqﬂmaﬂﬁﬁﬂLﬁumiﬁuaﬂmﬁﬂi
(Measurement, Analysis and Improvement of Organization
Performance)

@] msdnnisansauma waluladansaumea uazaus
(Management of Information, Information Technology and

Knowledge)
NI 5 nsadunineinsyana (Workforce Focus)

o] AUKNIUYDIUAAINT (Workforce Engagement)

B ammwmé’amamﬂmﬂi (Workforce Environment)
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nUNN 6 N13IANTIINIZUIUNTT (Process Management)

o] AnseenuUUsTULTIL (Work Systems Design)
@] nsdamsuaznisUuusensEuIunIsies (Work Process -

Management and Improvement)
NI 7 HAdW5N193379 (Business Results)

NARNGATUNAINAUNLAZUSNNS (Product and Service Outcomes)
NASNSAUNITaugnA (Customer - Focused Outcomes)
NAANSAIUNITRULAEAaNM (Financial and Market Outcomes)

® nadwidunisijaiuypaing (Workforce Results)

o] pasniauUseansnaresnsEUIUNTg (Process Effectiveness -
Outcomes)

o] nadnssunisiesins (Leadership Outcomes)
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