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(Solution Profit and Loss Account Case Study)

i;‘sﬁﬂ (Business): Thai Wooden Product

§mSuseaziaa (For the period): 1) 2542 uilTud 31 sunex

eaae1el (Sales): 1,800,000
VineumMane (Less Cost of Sales): 498,000
ls3udw (Gross Profit): 1,302,000

v a
AUNUAIN (Fixed Cost):

a9 (Wages) 1,320,000
/8617 (Rent/Rates) 108,000
M3t (Telephone) 36,000
WwhnaFuwuamnt (Stationary/Postage) 14,400

Taiwon (Advertising) -

anNFan wa MAsludh (Heat, Light, Power) 48,000
M3Usen (Insurance) 18,000
meﬁamvﬁwﬂ%ﬂﬂqu[m\i (Repairs/Renewals) 14,400
ﬁﬂi%ﬁh&lﬁﬂﬂ (Sundries General Expenses) 36,000
miﬁiy% (Accountancy) 30,000
MILAUNNY (Transport) 72,000
mlﬁamﬁm (Depreciation) (4,000 x 10%) 24,000
smé'quumﬁ" (Total Fixed Cost) 1,720,800
mls/anemugns (Net Profit/Loss) (418,800)

PNena (Less Drawing)

fMlsaeas (Retained in Business) (418,800)
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MANKIN 3

TRLE NTLIENTER

INYPSA / IMC Consulting Wi 29



Lﬂsemsﬁmuﬁamﬁwmmnmau,azmmmiasfluqﬁmﬂmﬂ‘lﬁ' dszmellng °1'J'aLmzﬁ'\‘lunﬁtﬁ'wuwuqsﬁa

JUAYBIYTEN Thai Wooden Products
(Projected Balance Sheet)

o Aull 3N 31 SuNAN 2542

saaa]
Year Total

Sunsndaeft (Fixed Assets)
Tsems Leis0adng LLazqﬂmmi (plant, machinery & equipment) 216,000
334 (Total) 216,000
SunIwduswiden (Current Assets)
@ﬂ%ﬁ (Debtors) 240,000
AasWAT (Bank Balance) 463,200
33 (Total) 919,200
w&ﬁwguﬁw (Current Liabilities)
@il (Creditors) 18,000
33 (Total) 18,000

Balance 901,200
fliuasyusnain (Financed by)
2anY)WeN (Own investment) 1,320,000
ANNENINTO M3 s (Profitability) (418,800)

Balance 901,200
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@:ﬁau.az'gﬂLLﬂJsums@hLﬁumumaanavl,nmsaﬁfumgu SME

(SME Support Mechanism Manuals and Models)

ANEMITANBIIBUAIHEUL AN TR UUALH ST NN TS

(Incubation Programme Operating Manual)

AllaM IS IMAUIIUUAZ A USRS UL sEna LTS
(Incubation Programme and Incubation Centre
Development Manual)

gi/uﬂwaa@ﬁa@ﬁd?gfuy‘aqmamsm?guuaz@i/ﬁznaﬂms
(Model for an Incubation Centre Tenants' Handbook)

Fouussir lumsidouunugsia (Guide notes on writing a business
plan)

aunsuunussia (Business Plan Workbook)

suipymsanduausanauivinmiamne (Model for Mentoring
Programme)

siluyvzasnasmuaseiudug (Loan Guarantee Fund Model)

gl/uilllﬂ’)iﬁ@Lﬁaﬂﬁji/‘a'&’ﬂE]ilﬂ7‘3'&‘1'7'3L?nl’?i'?NLLN%\ﬂ%ﬂ??&l?f')ﬂ&ﬁga?’l'l\%?’lﬁZuz-ag
(Technology Acquisition Programme Client Selection
Model)

v a A a A 1A
MNNADNNIININUN YRS UALNNIGIN Iﬁi(ﬂ@]@@ﬂ‘ﬂ

o 3
AN TS EUEILIAM A MRS ALSENaLMTANTAT
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165 ouwmoyamiis @ shviae

amalg asam 90110

Tysétwi/Inssns: (074) 446-110

E-mail:incubatingsme@hotmail.com

Web Site:

www.songkhla-incubation.com



